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THE BOTTOM LINE -Something for Everyone

Recently, U.S. News and World Report
reported that their survey ranked the
Arkansas economy among the "Ten Best
Off," in fact, in Third Place, among the 50
states. And so it was, that when this writer
moved to Arkansas from the West Coast 27
years ago, a local realtor provided this sage
advice, "Once you become an Arkansan, you
can never leave." Now I know; count me in
for the duration.
Arkansas and America have come a long
way together; much is yet to be
accomplished. Fifty years ago, incomes in
the South were 40 percent of the national
average. Today, southern incomes are 80
percent of the U.S. average (and rising).
Sixty-six percent of us own homes (both the
U.S. average and the Arkansas average),
compared to 44 percent just 50 years ago.
Living standards have improved greatly. In
the mid-1940s, some 33 percent of the
nation's homes had no running water, 40
percent had no flush toilets, 60 percent had
no central heating and 80 percent were
heated by coal or wood.
The bottom line, or end of the matter, is
that life is good in Arkansas. It will get better
as new jobs create new needs, which in turn
will create more new jobs. Such are the
makings of real opportunities. Statewide and
locally, chambers of commerce consist of
business and professional people who
provide the ideas, the drive, the goals, and
the voluntary services that work for a better
community for everyone.
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